THE COGNITIVE BIAS CODEX-Kognitive Verzerrungen

We store memories differently based
We notice things already primed in
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We edit and reinforce
some memories after the fact ‘

We are drawn to details
. that confirm our own existing beliefs

We favor simple-looking options
and complete information over
complex, ambiguous options

We notice flaws in others

. more easily than we
notice flaws in ourselves

To avoid mistakes,
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Clustering illusion .
Insensitivity to sample size

Neglect of probability
Anecdotal fallacy

we aim to preserve autonomy ‘
and group status, and avoid
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irreversible decisions Reverse psychology
System justification
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To get things done, we tend
to complete things we've .
invested time and energy in

We fill in characteristics from
stereotypes, generalities,

To stay focused, we favor the
and prior histories

immediate, relatable thing
in front of us

‘ We imagine things and people
we're familiar with or fond of

Declinism

Moral luck
Outcome bias
Hindsight bias
Rosy retrospection

To act, we must be confident we ‘
can make an impact and feel what
we do is important
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to make them easier to think about °
Act Fast o . Meaning
‘ We think we know what

We project our current mindset and
assumptions onto the past and future other people are thinking

as better

Telescoping effect



